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Great to have an inclusive city, but what is it? 
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Forecast of development potential (infancy; growth; maturity) for 25

city labels. (Logistic Growth Model)





Table.Key terms of each dimension from all the authors.

Dimension Key terms

1 Spatial inclusion

Affordable housing[73,74,80,86,87,89]; public space[74

transportation and other basic infrastruc 

spatial justice[81];

2 Social inclusion

Right to city[71,77,81,82,89]; a sens

human rights[81]; social 

social participatio 

access to info

3 Environmental inclusion

Envir

4 Economic inclusi

5 Po









Human & cultural 

capital
Social capital Financial capital Physical capital Natural capital

Age

Disability

Religion & ideology

Race & ethnicity

Gender & sexuality

Income & wealth

Location

Ageism

Ableism

Religism an d ideological discrimination

Racism

Sexism

Classism

Geographic discrimination

Policy measures designed to increase inclusion of special identity groups
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Dubai Amsterdam Toronto

Branding Policies Branding Policies Branding Policies

Creativity

Creative class

Technology infrastructure

Rest infrastructure 

Tolerance 

Cultural Building 

Cultural Place

◉◉◉◉ ◍◍◍◍

◉◉◉◉ ◍◍◍

◉◉◉◉ ◍◍◍◍

◉◉◉ ◍◍

◉◉◉◉ ◍◍◍◍

◉◉◉ ◍◍◍

◉◉◉ ◍◍◍

◉◉◉ ◍◍◍

◉◉◉◉ ◍◍◍

◉◉◉◉ ◍◍◍◍

◉◉◉◉ ◍◍◍◍

◉◉◉◉ ◍◍◍◍

◉◉◉◉ ◍◍◍◍

◉◉◉◉ ◍◍◍◍

◉◉◉◉ ◍◍◍◍

◉◉◉◉ ◍◍◍◍

◉◉

◉◉

◍◍◍

◍

◍

◉◉◉◉ ◍◍◍◍

◉◉◉◉ ◍◍◍◍

◉◉◉ ◍

◍

◉◉◉ ◍◍◍

◉◉ ◉◉ ◍◍◍

◉ ◍

◉ ◍

◉◉◉◉ ◍◍◍◍

◉◉◉◉ ◍◍◍◍

◉◉◉◉ ◍◍◍◍

◉◉ ◍◍

◉◉ ◍◍

◉◉◉◉ ◍◍

◉◉◉◉ ◍◍

◉◉◉◉ ◍◍◍◍

◉◉ ◍◍

◉◉ ◍◍◍

⊗ ◌

⊗ ◍◍

◉◉ ◌

Inclusion

Age 

Disability

Religion & ideology

Race & ethnicity 

Gender & sexuality 

Income & wealth 

Location

◍◍◍◍: 

High intensity

◍◍◍:

Regular intensity

◍◍:

Medium intensity

◍:
Low intensity

◌:
No intensity

Table 1: Creativity vs. Inclusion



Dubai Amsterdam Toro

Branding Policies Branding Policies Branding Policies

Creative class ◉◉◉◉ ◍◍◍◍ ◉◉◉ ◍◍◍ ◉◉◉◉ ◍◍◍◍

Technology infrastructure ◉◉◉◉ ◍◍◍ ◉◉◉ ◍◍◍ ◉◉◉◉ ◍◍◍◍

Creativity
Rest infrastructure 

Tolerance

Cultural Building 

Cultural Place

◉◉◉◉ ◍◍◍◍

◉◉◉ ◍◍

◉◉◉◉ ◍◍◍◍

◉◉◉ ◍◍◍

◉◉◉◉ ◍◍◍

◉◉◉◉ ◍◍◍◍

◉◉ ◍◍◍

◉◉ ◍◍◍

◉◉◉◉

◉◉◉◉

◉◉◉◉

◉◉◉◉

◍◍◍◍

◍◍◍◍

◍◍◍◍

◍◍◍◍

Age ◉◉◉◉ ◍◍◍◍ ◉◉◉ ◍ ◉◉◉ ◍◍◍

Disability ◉◉◉◉ ◍◍◍◍ ◉◉ ◍ ◉◉ ◍◍◍

Religion & ideology ◉ ◍ ◉◉◉◉ ◍◍◍◍ ◉◉◉◉ ◍◍

Inclusion Race & ethnicity ◉ ◍ ◉◉◉◉ ◍◍◍◍ ◉◉◉◉ ◍◍

Gender & sexuality ⊗ ◌ ◉◉◉◉ ◍◍◍◍ ◉◉◉◉ ◍◍◍◍

Income & wealth ⊗ ◍◍ ◉◉ ◍◍ ◉◉ ◍◍

Location ◉◉ ◌ ◉◉ ◍◍ ◉◉ ◍◍◍

Possible governance mismatch

◌: Nothing at all. ◍: Occasionally.

Certain governance mismatches

◍◍: Sometimes. ◍◍◍: Regularly. ◍◍◍◍: Central.

Governance match
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High value strategy in global 

business environment

Inclusive growth,
diversity business

Enhancing entrepreneurial 
potential, economic gardening

MAINSTREAMING INCLUSION IN STARTUPS AND
BUSINESS ECONOMIC GARDENING ECONOMIES

SOCIAL AND ASSOCIATIONAL CIVIC AND POPULAR
ECONOMIES

Social economy,
community business

Citizens’ choices, engagement 
and responsibilities in value 
creation

Multinationals, business 
corporations & networks

Local SMEs, start-ups &
small business owners

Associations, social 
innovators &
entrepreneurs

Residents, activists &
marginalized groups

Inclusive city

Shared prosperity

High volume strategy in local 

institutional environment
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