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UK Housebuilding since the 1920s
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—— Pre-1965 includes Wales, for calender years.
= Post-1946 data, for financial years.

~ Post-2006, for financial years. Relates to the new builds outlined in the additional dwellings release, this measure is more
comprehensive than previous counts.

Source; DOLG live table on house Building 244 (post-46 blue), 120 (post-20086 green) and data provided by Construction Products Association (pre-65 red)
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The need for sustainable living places is apparent,
however, the systems narrative is ill-equipped to
motivate action reliably over time.



Key terms & definitions

Narrative - Patterns of meaning
that cut across and tie together
specific stories. Narratives are
common patterns that

both emerge from a set of stories
and provide templates

for specific stories*

Stories - Tales about particular
events and people.

Stories both give rise to and draw
from narratives.*

Narrative power - Narrative power is
the ability to change the norms and
rules our society lives by**

Narrative infrastructure - Narrative
infrastructure is the set of systems
we maintain in order to do that
reliably over timeX**
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https://www.frameworksinstitute.org/wp-content/uploads/2021/09/The-features-of-narratives.pdf
https://belonging.berkeley.edu/changing-our-narrative-about-narrative

[ PURPOSE

What we know about
systems narratives




1. Understanding systems is hard, especially when the villain is
difficult to name.



2. We need to focus more on people and solutions.



3. The Systems Narrative is not an inspiring story...yet.
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Approach

How might we tackle the systems narrative...

Strategically select Engage in and measure

your entry point the impacts of systems
stories.
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So what...?




The clock is
running out, but
the narrative is
ill-equipped to
shift hearts and
minds because:

We haven't mastered how
to convey complex content
in a way that breaks
through the noise

Demotivating

news and bleak Misinformation &

outlook (e.g. Disinformation
climate)



We need to

get from this: Homeowners say it’s too expensive
_ to go'green

Climate crisis IPCC issues ‘bleakest warning yet’ on
Doomsday impacts of climate breakdown

Fiona Harvey Environment
correspondent

Mon 28 Feb 2022 11.00 GMT

GREEN NEW DEAL - Published February 2!

Green New Deal would cost swmg-
state households around $75G in first
year: study

| By Sam Dorman | Fox News ° o 0 o 6 @
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To this: Building Green: How Affordable Housing Can Tackle

Justice and Sustainability

Localised [
ndia’s Massive Blackout Calls for Smarter Grid,

'From the Bottom Up

A 600-million-person blackout lays out the severity and scope of India’s grid challenges. Microgrids and
| solar power could help.

N JULY 31, 2012

MARCH 02, 2021

Renewable Energy: Relatable
Revolutionizing Farmers’ Incomes
a By: Vidhi Khabya Share: ° o ° @
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Campaign
Concept:
More Power
to You

More Power to You is a global narrative
change campaign, leveraging the reach of the
UN communication systems and Purpose’s
narrative and storytelling expertise.

More Power to You will drive a steady drum
beat of messages and stories that can be
leveraged at key moments to counter
disinformation, and fill the void with new
positive narratives on renewables.



